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In other words, topics that are currently strongly in the focus of the public. 
The associated structural change, renunciation or restriction of imports 
from third countries and the promotion of production to meet the increa-
sing demand for protein-containing feed components within Europe is as-
sociated with higher costs, which must be implemented on the market.  

Consequently, conclusions arise as to the extent to which the use of 
soy from European production actually leads to higher production costs 
and rising prices. Sustainability and CO2 reduction undoubtedly have po-
sitive effects on the environment, but the question arises to what extent 
food retailers support the initiative for more soy from European origin and 
the associated additional costs are supported by the consumer. 

Structur e and methodology 

The target group, implementation and evaluation of the specifications are 
oriented to the entire supply chain, see details Table 1. First and foremost 
is agricultural production and here it is important to observe comprehen-
sible specifications for cultivation, the use of fertilizers, pesticides and 
fungicides. In organic farming, EU regulations and national provisions 
impose restrictions that must be observed and require regular monitoring 
by neutral certification bodies. This also affects the conventional sector to 
some extent, although the specifications are less restrictive. 

Compared to conventional cultivation of protein sources such as soy-
beans, sunflowers or legumes, this means higher costs, which ultimately 
have to be accepted by consumers. To meet the increasing demand, a re-
orientation of production in terms of ecological standards is necessary. 

In second place are processing, animal finishing, marketing, the food 
retail trade and ultimately the consumer as a buyer, who is increasingly 
critical in his purchasing behavior. 

As a result, this has implications for the entire supply chain. Cur-
rently, there is a high supply potential, especially of soy from South Amer-
ica at comparatively lower prices. Although the proportion from organic 
production is still very low, this makes it difficult to use from EU origins. 

In the evaluation, the added value is importance, combined with the 
question to what extent higher prices in the interest of sustainability, con-
servation of environmental resources and CO2 reduction actually offer 
sustainable market potentials. 
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Figure 3: Soybean cultivation  

Source: Stat. Bundesamt, BMEL (2021) 

In Germany, 11.7 million hectares are used for arable farming, which 
is 70 percent of the arable land used for agriculture, see Figure 4. The 
remainder is divided between grassland (25 percent) and permanent crops. 
This makes arable farming a cornerstone of food security. 

 
Figure 4: Cultivation areas in Germany 

Source: Stat. Bundesamt (2020) 
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This is also illustrated by the Figure 5 below on the development of 
legume harvest volumes, which have increased significantly in recent 
years. 

 
Figure 5: Production of soybean 

Source: Statista (2021) 

Global overview of soy  
The European Union is the largest importer of soybeans. In recent years, 
the average import volume was 40 million tons, see Figure 6. Brazil ac-
counted for the largest share with 39%, followed by Argentina and the 
USA. According to the European Soy Monitor, only 25% of imports were 
deforestation-free. This suggests that a very high proportion comes from 
regions that have been deforested. Therefore, it is important to limit the 
share of soy from such third countries and instead source more soy from 
the respective EU countries. This has a sustainable impact on CO2 reduc-
tion. The use of soy from the Danube Delta has reduced the value by up 
to 41% (FibL, 2021). 
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the food trade have also recognized this. The demand for animal produc-
tion to be based on soy grown in Europe is increasing. This improves sus-
tainability and enables greater transparency along the value chain and 
traceability back to the producers. Imports from Brazil, Argentina, the 
USA and other countries are associated with costs and high logistical ef-
fort. It is difficult to check for residues on site. This is especially true for 
GM soy, which dominates. Trade and consumers want sustainability, CO2 
reduction and no deforestation of rainforests. The organic sector therefore 
has high requirements, such as no use of genetically modified ingredients 
and a general ban on pesticides. 

The EU organic regulation has clear specifications in this regard. In 
addition, EU regulations, but also the food trade and producers, demand 
consistent origin assurance and traceability along the entire process chain. 
Unauthorized residues in animal feed have repeatedly led to massive prob-
lems in the past. Regional cultivation and origins from European produc-
tion not only stand for more sustainability, but also for more transparency. 
Certified cultivation requires controls via approved inspection bodies, 
which experience has shown to be more efficiently positioned locally to 
record and verify the legal and private-law requirements of the associa-
tions and institutions. Another important aspect is the preservation of ag-
ricultural structures. The promotion of soybean cultivation within Europe 
makes a significant contribution to preserving these. Therefore, importing 
from third countries is not an alternative in the long run. 

Import requirements 

Another extensively regulated area is the implementing rules for third 
country imports (Regulation (EC) No. 1235/2008). They are intended to 
ensure that agricultural products and foodstuffs from countries that do not 
belong to the EU are only freely marketed as organic goods in the EU if 
conforming or equivalent regulations apply in the countries of production, 
both with regard to production regulations and with regard to control 
measures.  

The EU Commission has already reviewed and listed the production 
regulations and control systems in some third countries. By including 
these countries in Annex III of Regulation (EC) No. 1235/2008 (list of 
recognized third countries or list of third countries), the Commission has 
recognized that the production and control regulations of certain product 
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